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KEY PERFORMANCE 

AREAS

• Direct and support for sustainable

outcomes.

• Measure performance.

• Measure resource use.

• Determine goals.

1. Energy efficiency, conservation and 

management 

2. Greenhouse gas emissions

3. Air quality protection, noise control, 

& light pollution

4. Management of freshwater 

resources 

5. Waste water management, drainage 

and streams 

6. Ecosystem conservation and 

management 

7. Land use planning and development 

8. Transport 

9. Solid waste management

10. Management of environmentally 

harmful substances 

11. Cultural and Social Management 

12. Economic Management 



SNÆFELLSNES 

SUSTAINABILITY POLICY

• Sustainability outcomes

• Local goals of achievement

• Socially

• Culturally

• Economically

• Environmentally

• Share with stakeholders

• Renew each year



... innblástur fyrir mannvirkjagerð og umhverfismótun 



... og innblástur fyrir vöruhönnuði, listamenn, handverksfólk, 

grafíska hönnuði, markaðsfólk o.fl. ...



Branding

Snæfellsness

Key Words

Key
Areas

Key
Sectors

Key Symbols

snæfellsk

Experience

snæfellsk

Geology

snæfellsk

Coast Culture



Snæfellsnes  Visitor center



The coastal route is based on specific sites that have been carefully selected by stakeholders. The coastal route is shown here by numbers and

assuming that the tour starts at the Snæfellsnes visitor centre at Breiðablik, as most guests to Snæfellsnes arrive from the south, although guest can

also arrive by ferry from the West fjords to Stykkishómur and they can also drive from the east. Sites are divided into A, B and C. All A and B sites

were chosen with the consent of the landowner concerned and the planning authority / municipality concerned.

A - sites have been classified according to how well they are suitable for receiving tourists. There you can find certain infrastructure such as parking,

signs, walking paths and proximity to toilets. Services such as food and accommodation are not far away. Map 2, which is a work in process, shows 22

A sites.

B - sites are still under development and have not been finalized. Often they are In the process of build so e.g. part of stie is A while other parts are B.

C - are places that are known and used by certain tourism companies and access is only allowed by these companies. Either these companies own or

use it with the permission of landowners. These sites are kept secret and not promoted in any way. Such places can be very valuable for sustainable

tourism development if their use and management is in good order.

The coastal route – type of sites

Map 2 – A sites on the Snæfellsnes coastal route
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A – sites

1. Snæfellsnes Breiðablik Visitor centre

2. Bjarnarfoss

3. Búðir

4. Arnarstapi

5. Hellnar

6. Svalþúfa

7. Lóndrangar

8. Malarrif

9. Djúpalónssandur

10. Saxhóll

11. Öndverðarnes

12. Hellisandur

13. Rif

14. Svöðufoss

15. Ólafsvík

16. Kirkjufellsfoss

17. Grundarfjörður

18. Bjarnarhöfn

19. Helgafell

20. Stykkishólmur

21. Súgandisey

22. Flatey
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GESTASTOFA SNÆFELLSNESS

Breiðabliki



NORDHORDLAND BIOSPHERE 

The Wool heritage route:

• Cultural landscape “made” by the sheep

• History of textile industry

• Rich cultural heritage – crafts/knitting/weaving

• Growing interest for the use of local/norwegian wool



NORDHORDLAND BIOSPHERE 

• Combine two projects: “Campaign for Norwegian wool” and “The Taste 

of Nordhordland”

• Important to strengthen the partnership, they are both based on farmers 

and can benefit from each other



The Wool Heritage Route

1. The route will be on our digital map with all information needed

2. Marketing through our destination company: visitBergen



“COAST” – map/folder by Visit Bergen

• “Explore the coast and fjords in the Bergen region”

• One of 11 routes



Existing activities:

• The Heathland Centre (Lyngheisenteret at Lygra) 

• Hillesvåg spinning mill – Economuseé

• Farm shops



Storytelling

The story of the Nordhordland cultural landscape (coastal 

heather), grazingland for native “wildsheep” (Old 

Norwegian Sheep) whole year


